
 
 
 

 

March 2022 
 

FROM THE EXECUTIVE DIRECTOR’S DESK 
Conferences & Tournaments & Webinars (& Conventions) – Oh 
My!!  That’s right Dorothy, we’re not in COVID, err Kansas, 
anymore. 
 
I hear from our members that they want to know what the WCLBMA can, and is, doing for them.   
 
Of course, as they say, value is in the ‘eye of the beholder’.  For example, we know our golfers love the tournaments 
we sponsor every year, but non-golfers not so much.  And some members were interested to get tax planning 
advice provided in our November webinar while others were excited to get the Cal-OSHA updates from our 
February webinar. 
 
We are listening and that is why the association is delivering value across multiple topics and fronts to make sure 
there is something of value for everyone, such as: 

• New and restarted in-person events 
• New educational webinars each month 
• Bigger & better (& badder) representation of our industry in Sacramento 
• And more, lots more 

 
All that said, just as a tree that falls in the forest, if not heard, makes no sound, value not seen and heard is value not 
delivered!   
 
So, we ask that you our members, stay informed, participate and engage when and where you find value for you. 
 
Please read this edition of the Lumber Log to learn more and please let me know how you think we are doing! 
 
Thanks for listening. 
 
Regards (and with apologies for the mangled metaphors), 
 
John 
 

 
 
 



ATTENTION - IMPORTANT EVENT DATES! 
Thursday, March 3rd, 2nd Growth Meeting – Buena Park, CA 
An Economist’s View of the Housing Market - Ali Wolf,  
Chief Economist, Zonda 
The housing market is facing countervailing forces.  Demand drivers, like increased savings, a favorable rent vs. 
own equation in some markets, and sidelined shoppers re-entering the market, are met with depressed housing 
inventory, rapidly rising prices, and higher interest rates. 
 
Solving the supply and demand imbalance in housing is agenda item #1 to keep the market growing and there is 
both serious interest in increasing inventory and serious obstacles to overcome. 
 
This session will cover the current trends in the housing market and wider economy and will conclude with 
forecasts of where the market can go from here. 
 
Thank you current sponsors:  Capital, El & El Wood Products, LP Building Products, Simpson Strong-Tie, 
Weyerhaeuser, and Windsor Mill. 

Registration & Sponsorship Flyer 
 
Thursday, April 14th, So Cal Golf Tournament – Yorba Linda, CA 
Registration is Filling up Quickly! 
Join us for a fun filled day at Black Gold Golf Club in Yorba Linda.  Not a golfer?  Please consider volunteering for the 
day by contacting Jean Henning at the WCLBMA office.  jeanh@lumberassociation.org 
 
A portion of our net proceeds will be donated directly to Make-A-Wish Foundation.  Please consider sponsoring a 
hole or two at the event this year. 
 
Thank you current sponsors:  Assured Partners of California LLC Sacramento, California Cascade Building 
Materials, Jones Wholesale Lumber Co., MoistureShield, Rosboro, Select Equipment Sales, Inc., Simpson Strong-Tie, 
and Straight Line Transport. 

Registration & Sponsorship Flyer 
 
Thursday, June 16th, Nor Cal Golf Tournament – Napa, CA 
Registration 
Sponsorship 
 
July 19-20-21, 2nd Growth Annual Summer Conference – Omni Rancho Las 
Palmas, Palm Springs 
 
Thursday, August 18th, So Cal Golf Tournament – Yorba Linda, CA 
 
October 19-20-21 WCLBMA Annual Convention – Hilton San Diego 
Gaslamp Quarter 
 



Thursday, December 1st, 2nd Growth Annual Holiday Meeting – Embassy 
Suites Brea 

 
ANNOUNCING TWO IMPORTANT NEW EDUCATIONAL 
WEBINARS DATES! 
What’s Next for Lumber? Trends, Threats and Opportunities 
Wednesday, March 9 from 1:00 - 2:00 PM 
What’s Next Webinar Registration 
 
Presented by Craig Webb and Webb Analytics and Sponsored by BlueTape 

 
When your biggest product also is your most volatile, running a lumberyard becomes a perilous business. Making the 
right decisions fast requires you have a good grounding in what’s happening at the mills, the distributors, and among 
California’s builders. In this WCLBMA webinar, sponsored by BlueTape, Webb Analytics’ Craig Webb will bring 
together several experts to analyze the trends, threats and opportunities involving lumber going into this spring. 
  
Craig Webb is president of Webb Analytics and is one of the nation’s leading experts on building material dealers and 
distributors. He spent 12 years as editor-in-chief of ProSales, the nation’s most honored publication for building material 
dealers, as well as five years as editor-in-chief of Remodeling magazine.  Webb Analytics is a consulting and research 
company that builds and expands on Craig’s lifelong career in the news and information businesses. Webb Analytics helps 
construction supply companies identify and then respond to trends, threats, and opportunities.  

  

National Issues Impacting the LBM Industry 
Thursday, May 12 from 11:00 AM - 12:00 Noon 
NLBMDA Webinar Registration 
 
Presented by Kevin McKenney and the National Lumber and Building Material Dealers Association (NLMBDA) 
 
This session will feature insight and information on the latest updates on issues impacting the Lumber and Building 
Material (LBM) industry from Congress and regulatory agencies. Topics will include the Build Back Better Act, 
softwood lumber and tariffs, OSHA’s COVID-19 vaccination standard and more.  
 
Kevin McKenney is the NLBMDA Vice President, Government Affairs. Kevin is a registered federal lobbyist and represents 
NLBMDA before Congress and federal regulatory agencies. Kevin’s advocacy expertise was evident when he was successful in 
lobbying for several LBM priorities in COVID-relief legislation passed in 2020. NLBMDA is the recognized voice and resource 
of the LBM industry to federal legislators and regulatory agencies in Washington DC. NLBMDA provides its members the 
resources and education to comply with federal laws, codes and regulations. 

 
PAST WEBINARS REPLAYS 
This month’s magic number is 5! 
 
That’s right, in the our ongoing monthly educational webinar series WCLBMA has now held Five informative and 
educational webinars specifically concerning issues as they relate to the LBM industry in California and Nevada. 
 
All WCLBMA webinars are recorded and available for viewing from the WCLBMA website at your convenience:  
February 2022 – Cal-OSHA Update 
January 2022 - Driver Risk Management Training 
November 2021 - Tax Planning Educational Webinar  



October 2021 - Leverage Your Credit Program to Maximize Business Success  
September 2021 - Dr. Robert Eyler Presentation on the US and California Economies  

 

GOVERNMENT ACTION COMMITTEE ROUND-UP 
SB114 COVID-19 Supplemental Paid Sick Leave 
SB114 became effective on February 19, 2022, retroactive to January 1, 2022. The bill requires employers with 
more than 25 employees to provide COVID-19 supplemental paid sick leave (SPSL) for covered employees who are 
unable to work or telework for certain reasons related to COVID-19. It entitles a covered employee up to 40 hours 
of COVID-19 supplemental paid sick leave if that employee either works full time or was scheduled to work, on 
average, at least 40 hours per week for the employer in the 2 weeks preceding the date the covered employee was 
off work for qualifying reasons. Part-time employees receive a pro-rata share of leave based on their regular 
schedule. Employees with variable schedules receive leave based on their average hours worked up to a six-month 
lookback period (depending on length of employment). As of February 19 employers must comply with: 

1. Providing the leave 
2. Displaying a poster about the law 
3. Include certain information on employee paystubs 

The Labor Commissioner’s office provided access to the poster on February 16. Employers must post it in a 
conspicuous location at each worksite and provide it to employees working remotely. Leave is to be paid at the 
regular rate during the pay period taken, or with a 90-day lookback (or, for exempt employees, their typical pay). 
The $511/day cap remains and $5,110 in the aggregate for each employee remains.  Covered employees are 
entitled to 40 hours of COVID-19 SPSL due to: 

• Being subject to a quarantine or isolation period related to COVID-19 
• Being advised by a healthcare provider to isolate or quarantine due to COVID-19 
• Attending an appointment for themselves or a family member to receive a vaccine or vaccine booster 

for protection against COVID-19 
• Experiencing symptoms or caring for a family member experiencing symptoms, related to a COVID-19 

vaccine or vaccine booster, which prevents an employee from being able to work or telework. For each 
vaccination or booster, an employer may limit the total COVID-19 supplemental paid sick leave to 3 
days or 24 hours unless the employee provides verification from a healthcare provider that the 
continuing symptoms are related to a COVID-19 vaccine or vaccine booster 

• Experiencing symptoms of COVID-19 and seeking a medical diagnosis 
• Caring for a family member who is subject to an order or guidance, or who has been advised to isolate 

or quarantine 
• Caring for a child whose school or place of care is closed or otherwise unavailable for reasons related to 

COVID-19 on the premises 
 
For more information 
 

CARB Zero-Emission Forklift Fleet Requirements Regulation 
WCLBMA Government Action committee members continue to be very active and engaged with CARB on the zero-
emission forklift fleet requirements regulation to ensure that it does not result in major, costly regulation on 
lumber dealers.  Committee members provided important input on the CARB workshop held on February 22 
including information on the number of forklifts and capacities sold/in-use. Using this data, the committee asked 
that CARB consider lowering the capacity of the forklifts to 6999 and exempt 7000 and above from the new 
regulations. 

 
Portola Valley Home Hardening Code Urgency Ordinance 
The town of Portola Valley recently adopted an urgency ordinance that creates a home hardening code that is more 
restrictive than Chapter 7A Materials and Construction methods for exterior wildfire exposure. The ordinance:  
• Prohibits wood shakes and shingle roofs, even if they are treated, 

• Prohibits wood, shingle, and wood siding  

• Requires decking materials to be non-combustible 



• Requires non-combustible fences, gates (that are within 10 feet of the home), gazebos, and similar structures 

within 50 feet of a home, and trellises over 120 square feet in area.  

In addition to the above, the definition for ‘remodels’ in the ordinance is also a concern.  The committee agreed that 
the ordinance is of high concern to our members and industry and possibly impossible to comply with for some of 
the requirements.  The WWPI Lumber and Plywood Committee is setting up a subcommittee to address the 
ordinance and prevent other local governments from doing the same and to decide the best course of action.  The 
committee has reached out to the leaders of WWPI to voice our concern and support and signed on to WWPI’s 
“interested party” list to keep us in the loop and ask for our feedback.  The committee agree with the approach to 
let WWPI lead the effort with WCLBMA in this support role. 
 

WCLBMA Joins Coalition to OPPOSE AB 257 
WCLBMA has joined the coalition of California Restaurant Association, International Franchise Association, the 
California Chamber of Commerce, and many other coalition partners to express strong opposition.  AB257 would 
establish the Fast Food Sector Council within the Department of Industrial Relations, to be composed of 11 
members to be appointed by the Governor, the Speaker of the Assembly, and the Senate Rules Committee, and 
would prescribe its powers. The purpose of the council would be to establish sector-wide minimum standards on 
wages, working hours, and other working conditions related to the health, safety, and welfare of, and supplying the 
necessary cost of proper living to, fast food restaurant workers, as well as effecting interagency coordination and 
prompt agency responses in this regard. The bill would require the council to promulgate minimum fast food 
restaurant employment standards, including standards on wages, working conditions, and training, and to issue, 
amend, and repeal any other rules and regulations. 
 

AB 150 Pass-Through Entity Tax 
Member Contributed Content from Victor Hausmaninger, Founding Partner HBLA Certified Public Accountants, Inc. 
AB 150 covers various tax related provisions, including language that establishes an elective Pass-through Entity 
(PTE) tax.  The PTE tax is intended to provide California taxpayers a method of their state income tax compliance 
in a manner that provides some relief from the current federal limits on individual state and local tax (SALD). It 
applies for taxable years beginning on or after January l, 2021 and before January I, 2026, which is aligned with the 
expiration of the current federal rules for state and local tax deductions. Specifically, the new tax rules allow 
individual owners ofa PTE, such as a pañlership or a S Corporation, to shift some of their tax liability to the entity 
level. This is done by the PTE electing to pay an entity level tax (9.3 percent) to the state and, in turn, provide the 
individual owners of the PTE a tax credit equal to the owner's proportional share of the elective tax. The individual 
owners can then use this credit to offset their state personal income tax liability. At the federal level, the PTE, 
which is not subject to the federal SALT limits, would deduct the electhre PTE state tax from any federal tax 
liability. In effect, this allows individuals, who are partners, members and shareholders of small businesses as a 
PTE, to deduct SALT beyond the current federal cap. This approach has been accepted by the IRS in Notice 2020-
75, which confirmed that the deduction of state PTE taxes are allowable.  This new tax strategy could significantly 
benefit a number of small business taxpayers. To avail yourself of that benefit, you will need to make the election in 
a timely filed tax return, including extensions, but you must pay the 9.3% tax referred to above by March 15, 2022. 

 
WCLBMA Actively Monitoring SB 396  
The Government Action committee it partnering with CalTag to monitor SB396 as a bill of potential concern.  The 
bill would require on or before January 1, 2024, a standardized content to be used to satisfy the landowner notice 
requirement for vegetation abatement and trimming activities, including a description of the process that the 
person who owns, controls, operates, or maintains an electrical transmission or distribution line must provide for a 
landowner to exercise the opportunity to be heard, as specified, when challenging the proposed traversal of land 
and any felling, cutting, or trimming of trees; standardized content to be used by a landowner to request the 
removal of timber or wood, as specified; and recommendations for the promotion by specified entities, and at 
locations, for the planting of appropriate tree and shrub species near electrical infrastructures. The bill would 
require the person who owns, controls, operates, or maintains an electrical transmission or distribution line to 
make a good faith effort to communicate the processes of vegetation abatement and trimming activities, as 
provided, to the landowner before the release of the standardized content. 
 



IMPORTANT MEMBER NOTICE! 
The 2021 WCLBMA Annual Report and current listing of members is now available on the WCLBMA website here 
(your member password required to access). 

 

IMPORTANT ANNOUNCEMENTS AND REMINDERS! 
2021 OSHA Injury and Illness Data Due by March 2 
Lumber and building material dealers with 20 or more employees at a single establishment are required to keep 
injury and illness records and must electronically submit their Form 300A data to OSHA  by March 2, 2022. 
Covered employers must submit Form 300A data even if they had zero recordable injury or illnesses in 2021. 

 
Harassment Prevention Training Required by Law 
California law requires businesses with five or more employees to implement Harassment Prevention Training, 
even for remote workers. In order for businesses to stay compliant, that training must occur within six months of 
hire or promotion, and has to be repeated every two years. CalChamber offers mandatory training classes for your 
employees (for a per person fee).  Click to learn more 

 
Download the WCLBMA Government Action infographic 
Click here for more information and to download the WCLBMA BUILDING FOR A BETTER CALIFORNIA 
Infographic.   
 
There are lots of great ways for you to use the infographic (can you think of any others?): 

• Tell our “story”* that illustrates the collective power of our numbers as the association that represents the 
lumber industry in our state put our association on the state representatives’ “radars” 

• Help us influence legislation and public policy in the California Capital for the good of the lumber industry 
and businesses in general 

• Raise the awareness of our association and best put a “spotlight” on us to help us build credibility with our 
state representatives 

• Educate your state representatives about us  
• Provide a clear, unified, and resonant voice to policymakers 

 
*Our Association ‘elevator pitch’ 
Annually, the 250+ members of the WCLBMA collectively contribute significantly to their local communities and to the 
overall California economy and represent one of the most critical cogs in the supply chain for affordable housing in 
California!   

• $6.1 Billion Gross Revenue 
• $353 Million Payroll 
• $128 Million Sales Tax Generated 
• And our members provide good paying jobs for over 4600 Ethnically Diverse Californians. 

 

Calforests Annual Conference  
Calforests’ Annual Conference will be held at the Kimpton Sawyer Hotel in Sacramento on March 28-29.  For 
conference program information, including panels, workshops, and the Annual Awards Dinner, please reference 
this agenda. For registration please click here. 
 

THIS MONTH’S BEST OF NEWS  
2021 LBM Deals Report 
Webb Analytics published it’s annual report summarizing all the deals that have taken place in Construction Supply 
over the past year. There were nearly 900 openings, closings, and acquisitions of lumberyards, manufacturing 
plants, specialty dealers, hardware stores, and home centers in 2021, and nearly 2,500 such actions since 2008.   



Webb Analytics recorded 148 mergers and acquisitions last year by 73 entities that collectively purchased a total 
of 671 construction supply locations across North America.  The Report includes: 

• A breakdown of the types of facilities acquired 
• A focus on what deals involving specifically lumberyards, drywall, roofing-siding, and manufacturing 

plants. 
• The biggest single deals 
• Component/truss/millwork action 
• What types of greenfield facilities were opened 
• The rundown state by state 
• A first look at what has happened so far in 2022 
• A special look at the more than 125 changes that have taken place at Builders FirstSource since it 

announced its merger with BMC in mid-2020. 
 
Click to download the report (free with registration) https://www.webb-analytics.com/blank-4. 
 

NLBMDA ALERTS 
Federal Motor Carrier Safety Administration Entry-Level Driver Training 
Compliance 
As of February 7, 2022, FMCSA has new regulations on Entry Level Driver Training.  The regulations set the 
baseline for training requirements for entry-level drivers. This applies to: 

• Obtain a Class A or Class B CDL for the first time 
• Upgrade an existing Class B CDL to a Class A CDL 
• Obtain a school bus (S), passenger (P), or hazardous materials (H) endorsement for the first time 

Note:  Any individual who is currently exempted from taking a skills test in order to obtain a Class A or Class B CDL 
or a passenger (P) or school bus (S) endorsement is not subject to ELDT requirements.  

Click here to access the NLBMDA ELDT FAQ document. 

To watch the video FMCSA to explain the new regulations in more detail click here.  

 
Department of Commerce Reduces Softwood Lumber Tariffs 
The U.S. Department of Commerce issued its third administrative review on Canadian softwood lumber imports 
which reduces countervailing and antidumping duties on Canadian softwood lumber from 17.9% to 11.64%.  This 
action comes after the Department of Commerce originally doubled duties from 9% to 17.9% last November. 
 

MEMBER CALL TO ACTION 
Member participation and engagement is the lifeblood of our association and critically important to our success.  
There are literally dozens of ways and opportunities - large, small and everything in-between - for you to show 
your support our association and industry.  Each month we will feature one way for you to engage.  Last month’s 
was --- 
 
Provide a member testimonial.   

• Nothing will help ‘sell’ the association better than your own words for why you and your company is a 
member. We prominently feature all testimonials to the WCLBMA website! 

 
This month’s is --- 

 
Attend or view a replay one of our monthly educational webinars 

• Learn about a vast array of topics important to your business and our industry. 
 
Contact johne@lumberassociation.org to learn more. 
 



FEEDBACK 

We love feedback but don’t ever get ANY!  We want to make the Lumber Log the go to resource for news and 
information about the WCLBMA and the industry for our members.  Please send any comments, suggestions, kudos 
or criticisms to johne@lumberassociation.org 
 

2022 WCLBMA 
BOARD OF DIRECTORS 

 
President 

Frank Addiego, All Bay Mill & Lumber Co. 
 

First Vice President 
Matt Endriss, Central Valley 

 
Second Vice President 

Chris Fleiner, Reno Carson Lumber 
 

Treasurer 
Sean Fogarty, Osborne Lumber Co. 

 
Government Action Committee Chair 

Augie Venezia, Fairfax Lumber & Hardware Co. 
 

Events Committee Chair 
Pat Zan, Taiga Building Products 

 
Investment Committee Chair 

Vic Hausmaninger, CPA, HBLA CPA’s 
 

Directors/Dealers 
Daniel Delaney, Ganahl Lumber 
Merritt Goodyear, Trinity Lumber 
Marc Mizgorski, Hayward Lumber 

Emily Morgan, Ashby Lumber 
Jeff Pardini, Hills Flat Lumber 

Brian Pierce, Friedman’s Home Improvement 
 

Directors/Associates & Affiliates 
Brian Bunt, Windsor One 

Vic Hausmaninger, CPA, HBLA CPA’s 
Daniel Hines, LP Building Products 

Thom Wright, Sierra Pacific Industries 
Pat Zan, Taiga Building Products 

 
2nd Growth President 

Daniel Hines, LP Building Products 
 

Corporate Secretary 
John Ehrig, WCLBMA 

 
 
 
 
 
 



 



 



 



Enjoy a complete day of golf 

with special events, 18 holes of 

golf, lunch, beverages, and 

prizes!! 

 
Thursday, June 16th 

 

• Cost:  $235 per player 

• Registration 6:30 a.m. 

• Shotgun Start 8:00 a.m. 

• Awards Banquet & Lots 

of Prizes 

 
Great Venue!! 
Chardonnay Golf Club 

2555 Jameson Canyon Rd. 

American Canyon, CA 94503 

707-257-1900 

 
Register today by: 
 
Phone:    
916-235-7490 

 
Email:  
jeanh@lumberassociation.org 

 
Website: 
www.lumberassociation.org 

 
Register early, to secure your 

spot in this year’s golf 

tournament.   

 
A portion of this year’s net 

proceeds will be donated to 

Make-A-Wish Foundation. 

West Coast Lumber & Building Material Association 
Northern California Golf Tournament 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 Golfer #1  Name & Company:         
 
 Golfer #2  Name & Company:         
 
 Golfer #3  Name & Company:         
 
 Golfer #4  Name & Company:         
 
 Please pair me/us up with:         
 Please Invoice: 

 Name & Company:     Email:     
 
 Address:           
 
 City/State/Zip:     Phone:     
 WCLBMA • 177 Parkshore Drive • Folsom • CA • 95630 
 (916) 235-7490 • jeanh@lumberassociation.org    

 Please Charge:  

  MasterCard      Visa      American Express      Discover 
 

 Card Number:      CVV#:    
 
 Name on Card:      Expiration Date:   
 
 If Company Card, Co. Name:     Charge Amount:   
 
 Signature:       Zip Code:    

 
WCLBMA CANCELLATION POLICY:  No refunds will be given after June 2, 2022.  If you register and are unable 
to attend, you will be responsible for payment. 

WCLBMA Northern California Golf Tournament 
Thursday, June 16, 2022 



Thursday, June 16, 
2022 
8:00 a.m. Shotgun Start 

 
Great Venue!! 
Chardonnay Golf Club 

2555 Jameson Canyon Rd. 

American Canyon, CA 94503 

707-257-1900 

 

 
 
Phone:    
916-235-7490 

 
Email:  
jeanh@lumberassociation.org 

 
Website: 
www.lumberassociation.org 

 
West Coast Lumber 
& Building Material 
Association 
An association of independent 
lumber dealers and suppliers. 
 
A portion of this year’s net 
proceeds will be donated to 
Make-A-Wish Foundation. 

West Coast Lumber & Building Material Association 
Northern California Golf Tournament 

 
 

2022 Golf Sponsorship Opportunities 
Please note, a portion of this year’s net proceeds will be donated to  
Make-A-Wish Foundation. 
 

  Gold Sponsor $550 
Includes one 2x6 table and two chairs at tee box plus sponsoring two holes. 
Your company will be able to meet and greet golfers at Chardonnay Golf  
Club for the entire day, plus provide your company’s promotional 
materials and merchandise to golfers throughout the day.  Your company 
name will also be listed on signage at the course, and on WCLBMA golf 
materials.  Please note this sponsorship is limited. 
 

  Silver Sponsor $350 
Includes sponsoring two holes. 
Company name will also be listed on signage at the course, and on WCLBMA 
golf materials. 
 

  Bronze Sponsor $175 
Includes sponsoring one hole. 
Company name will also be listed on signage at the course, and on WCLBMA 
golf materials. 
 

  Prize Sponsor $150 
Includes sponsoring prizes for prize drawing. 
Company name will also be listed on signage at the course, and on WCLBMA 
golf materials. 
 
Company:        
 
Contact:        
Please Invoice: 
Address:        
 
City/State/Zip:        
 
Phone:  Email:      
 
Contact on Site:  Cell:      
Non WCLBMA member companies will be required to pay an additional $500.00 
 

Please Charge:  

 MasterCard      Visa      American Express      Discover 
 

Card Number:    CVV#:    
 
Name on Card:    Expiration Date:   
 
If Company Card, Co. Name:    Charge Amount::   
 
Signature:    Zip Code:    
WCLBMA • 177 Parkshore Drive • Folsom • CA • 95630  (916) 235-7490 
 

WCLBMA CANCELLATION POLICY:  No refunds will be given after June 2, 2022.  If you agree to become a  
Gold Sponsor and are unable to attend, you will be responsible for payment. 



WCLBMA Member & Services Directory 
 www.lumberassociation.org  

 
2022 Advertising rates and information 
A limited amount of advertising will be accepted for the West Coast Lumber & Building Material Association’s 
on-line 2022 Membership and Services Directory.  The WCLBMA Membership Directory is located on the 
WCLBMA website, members only section.  

  
Member Advertising Rates 
     One Month - $150 
     Six Months - $750 
     Twelve Months - $1,200 
       
NON-MEMBER RATES ARE 2X MEMBER RATES. PAYMENT FOR NON-MEMBER ADS 
IS REQUIRED IN ADVANCE. 
 

SIZE & FORMAT REQUIREMENTS 
The file format should be JPEG or PNG.  All ad sales are non-commissionable and 
not subject to brokerage.   
 

 
For additional information contact WCLBMA at 800-266-4344, Jean Henning or Charlene Valine 
jeanh@lumberassociation.org or charlenev@lumberassociation.org 
 

 
Name:          Date: 

 

Company: 

 

Address: 

 

City:      State:    Zip:   

 

Email:      Phone:      
 

 CHECK ENCLOSED FOR $      
 INVOICE US 
 MasterCard          Visa          American Express          Discover 
 

Card Number:      CVV#:  Expiration Date: 

 

Name on Card:      Authorized $ to Charge: 

 

If company card - Company Name:    Zip Code: 

 

Cardholders Signature: 

 

WCLBMA • 177 Parkshore Drive • Folsom, CA • 95630 
Phone:  800/266-4344 • 916/235-7490 
website:  www.lumberassociation.org 

 
 

 



THE WCLBMA WEEKLY E-UPDATE 
E-Mailed News & Information from the WEST COAST LUMBER & BUILDING MATERIAL ASSOCIATION 
 

2022 WCLBMA WEEKLY E-UPDATE Advertising Rates and Information 
Ads for products and services will be accepted in a JPEG format and will be in the WEEKLY UPDATE as a 
hyperlink with a banner in the copy calling attention to the advertising and link. Use this for new products, 
events, sales, and general marketing contacts. 
 

Your ad can direct readers to a website, to an advertising message or to an e-mail message. 
WCLBMA’S WEEKLY E-UPDATE is sent each week to all WCLBMA members and industry related contacts. 
                         

Ad Insertion Rates 
Advertisers may select any week(s) in 2022 for ads at the following rates. Ads will be attached as a hyperlink 
with a message calling attention to the advertisement. Contact Jean Henning for more information.     
jeanh@lumberassociation.org or 916/235-7490. 
 

Ad Sizing 
Space available is 7 inches wide by 1-1/14 inches deep.  Ad will be converted into a hyperlink to your website, 
e-mail, or message.  
 

  All of 2022 @ $1,200 
 

Select weeks of advertising for 2022:  
 JAN 3   JAN 10  JAN 18  JAN 24  JAN 31 
 FEB 7   FEB 14  FEB 22  FEB 28   
 MAR 7  MAR 14  MAR 21  MAR 28 
 APR 4   APR 11  APR 18  APR 25   
 MAY 2  MAY 9  MAY 16  MAY 23  MAY 31          
 JUN 6   JUN 13  JUN 20  JUN 27    
 JUL 5   JUL 11  JUL 18  JUL 25   
 AUG 1  AUG 8  AUG 15  AUG 22  AUG 29 
 SEP 6   SEP 12  SEP 19  SEP 26 
 OCT 3  OCT 10  OCT 17  OCT 24  OCT 31 
 NOV 7  NOV 14   NOV 21  NOV 28 
 DEC 5  DEC 12  DEC 19  DEC 27 

 
 
 

 Name:           Date: 

 

Company: 

 

Address: 

 

City:      State:     Zip:   

 

Email:      Phone:     Fax: 
 

 CHECK ENCLOSED FOR $      
 INVOICE US 
  MasterCard          Visa          American Express          Discover 
 

Card Number:      CVV#:   Expiration Date: 

 

Name on Card:         Authorized $ to Charge: 

 

If company card - Company Name:       Zip Code: 

 

Cardholders Signature: 

 
WCLBMA • 177 Parkshore Drive • Folsom, CA • 95630 

Phone:  800/266-4344 • 916/235-7490 

                                E-mail:  jeanh@lumberassociation.org • website:  www.lumberassociation.org 

                                        MEMBERS   NON-MEMBERS 

 1 issue   $75    $150 
 2 issues $120    $240 
 3 issues $175    $350 
 4 issues $200    $400 
 6 issues $250    $550 
 10 issues $325    $700 
 20 issues $575   $1,300 
 All 2022 (50+) $1,200   $3,100 

 



The Lumber Log 
 A publication of the WEST COAST LUMBER & BUILDING MATERIAL ASSOCIATION 
 

 

2022 Advertising Rates and Information 
The LUMBER LOG is published electronically monthly by WCLBMA and is the organization’s official publication. With a mix of 
industry news, political and government affairs information, business advice, safety and management articles and industry opinion, 
the LUMBER LOG is an excellent choice for advertising. The LUMBER LOG is e-mailed each month to all WCLBMA members and 
industry related contacts. 
  

MEMBER ADVERTISING RATES (rate per month) 
Ad Size  3 Months 6 Months 12 Months 
Full Page $260  $240  $200 
Half Page $180  $160  $120 
Quarter Page $120  $100  $80 

 
 

NON-MEMBER RATES ARE 1.5x MEMBER RATES. PAYMENT FOR NON-MEMBER ADS IS REQUIRED IN ADVANCE. 

 
SIZE & FORMAT REQUIREMENTS 
Ads should be submitted in either WORD format or a JPEG file.  

Full page is 7 ½ x 10 in.                      
Half Page is 7½ x 5 in (horizontal) or 3 ¼ x 10 (vertical)   
Quarter Page is 3 ½ x5 in. 
Frequency rate discounts apply to ads purchased in the calendar year beginning January 2022. 
Copy changes and ad rotations allowed. Ads or changes must be received by 15th of month prior to publication date. All ad sales are non-
commissionable and not subject to brokerage. 
 
AD SIZE:    [  ] Full page  [  ] Half Page  [  ] Quarter Page 
FREQUENCY:               [  ] 12 month rate [  ] 6 month rate  [  ] 3 month rate 
  
(For less than 12 month frequency, please note months ad is to run)  
 Jan     Feb    Mar    Apr    May    Jun    Jul    Aug    Sep    Oct     Nov    Dec 
 
For additional information contact Jean Henning at 800-266-4344 or jeanh@lumberassociation.org 

 
Name:           Date: 

 

Company: 

 

Address: 

 

City:      State:     Zip:   

 

Email:      Phone:     Fax: 
 

 CHECK ENCLOSED FOR $      
 INVOICE US 
 MasterCard          Visa          American Express          Discover 
 

Card Number:      CVV#:   Expiration Date: 

 

Name on Card:         Authorized $ to Charge: 

 

If company card - Company Name: 

 

Cardholders Signature:                                                                                                                                           Zip Code: 

 
WCLBMA • 177 Parkshore Drive • Folsom, CA • 95630 

Phone:  800/266-4344 • 916/235-7490 

                                   E-mail:  jeanh@lumberassociation.org • website:  www.lumberassociation.org 



WCLBMA Website 
 THE WEST COAST LUMBER & BUILDING MATERIAL ASSOCIATION 

www.lumberassociation.org  

 

2022 Advertising rates and information 
A limited amount of advertising will be accepted for the West Coast Lumber & Building Material Association’s 
WEBSITE.  

  

Member Advertising Rates 
     One Month - $150 
     Six Months - $750 
     Twelve Months - $1,200                  
 

NON-MEMBER RATES ARE 2X MEMBER RATES. PAYMENT FOR NON-MEMBER ADS IS REQUIRED IN ADVANCE. 
 

SIZE & FORMAT REQUIREMENTS 
Size is 330 wide x 168 height and 72 resolution. The file format should be JPEG or PNG. 
All ad sales are non-commissionable and not subject to brokerage. 
 

For additional information contact WCLBMA at 800-266-4344, Jean Henning or Charlene Valine 
jeanh@lumberassociation.org or charlenev@lumberassociation.org 
 

 
Name:          Date: 

 

Company: 

 

Address: 

 

City:      State:    Zip:   

 

Email:      Phone:      
 

 CHECK ENCLOSED FOR $      
 INVOICE US 
 MasterCard          Visa          American Express          Discover 
 

Card Number:      CVV#:  Expiration Date: 

 

Name on Card:      Authorized $ to Charge: 

 

If company card - Company Name:    Zip Code: 

 

Cardholders Signature: 

 

WCLBMA • 177 Parkshore Drive • Folsom, CA • 95630 
Phone:  800/266-4344 • 916/235-7490 
website:  www.lumberassociation.org 

 
 
 


